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Certified Guest Service Professional(CGSP)
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CSIM JRA*F& 1% 5 LT
oA e x
A REFR R &
WirE E-fg e s T RERRA &
%ﬁ%ﬁﬁ&
EHRETE 4 Bamna

&% DB F] A RAHD MR E - 60A ~ 60B




mj;t‘{_

(A)Z g T3 =

Ya-Hsin Cheng, Kuo-Chien Chang, Yi-Sung Cheng, Chu-Jin,
Hsiao (2022) How Green Marketing Influences Customers’
Green Behavioral Intentions in the Context of Hot-Spring Hotels
Journal of Tourism Services Issue 24, volume 13, ISSN1804-5650.
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